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-no travel |
'no meetings
no tourism

1A% no sightseeing
i ~ \ e —
\ " no outside dining

the way we live and WM N0 bar-hopping
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but things
are bound to

BOUNCE
BACK

effective vaccination
becomes available

science finds a
cure for the
disease

standard precautions
hecome the new social norm

public
accepts the
new
limitations
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Travel and hosp/itality are an essential part of modern life.

We are born to explore, connect and share.

We will adapt and change, but we also will meet again,

WI" Come agaln move again and work together again.
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business

the short-term fallout and stay

Survive

get ready for growth and opportunity for when things turn around
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even when things s.s”‘ _different business travel
get back to Yy B

NORMALD

some things . |
will change the “cautious” tourist

, ‘ International travelers, especially the older demographic,
\ will become more demanding and selective when it comes
hr - > to picking destinations and venues, choosing reliability and

-

professionalism over “charm”.

Businesses around the world are adopting new methods
of meeting and working together online. Some of these
companies will not go back to the traditional methods
involving travel and meeting face-to-face unless

:::::::::::::: ---------- they see a clear reason to do so.
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Guests need to feel that th

and cares about their wan needs. They expect the

-
experience to be delivered gh social media, web an

“ expect you to be in

-
The global Covid-19 ende

tional”

agairlthat we liveina

global society. Having a fau | presence is no longer

e

optional but a requirement

)pable authoritative and con

he resourcesand knowledge t

situation.
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the end of the middle-ground players

Hotels that don’t catch up will simply lose customers to local
competitors that have upgraded their brand or to large-chain

dependable alternatives such as Marriott/Hilton brands .

no second chances

In this new competitive environment, hotels that don’t make a
perfect, customer-friendly impact on web and social media right
away will not be given a second chance to make that all-

important first impression.
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we build and re-build

BRANDS

for F&B and hospitality

OOK alluring
OOK customer-centric

OOK reassuring

O OK professional
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we help you find your

MARKETS

and audiences

We will find the best way to target new
audiences, promote your business and
find out what your customers really

want and need.
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we are professional

STORYTELLERS

who tell your story to the world

On the web, through social media, in print, on
screens, in the room, through amenities, at every

touchpoint, always on point, always right.
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we help you find

SOLUTIONS

that work for you

Sometimes, the first step is deciding what to do:
change, grow, affiliate or downsize. Our
assessment service analyzes your hotel, its brand
potential and its current brand performance and

offers clear advice on what to do next.
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who we







J8Grafil
Midnight Media
MNutramist

creative communication

we think

INTERNATIONAL

We run a Flat Earth office, which means we cooperate,

work and connect with people all over the world.

Any place with three bars on the phone and a decent

espresso is a meeting room for us.
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we think

BEYOND

the obvious

We have inspired and helped clientsin a
wide variety of industries, from
hospitality to embassies, from mango

cookies to offshore wind energy.

It keeps us agile and curious. Just what

we need to be.

AEAL GETATE
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find out how we can

HELP YOU

www.lookright.tw
info@lookright.tw



http://www.lookright.tw/

